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I ntroduct i  on 


The  Chicago  Transit  Authority  provides  2^-hour,  7-day 
service  on  its  rapid  transit  system,  including  its  line  from 
downtown  Chicago  to  O'Hare  Airport.   The  O'Hare  line,  which 
opened  in  198*+,  has  consistently  experienced  a  high  ridership 
growth  rate  over  the  last  several  years. 

In  September  of  1988,  CTA  developed  and  administered  an 
O'Hare  Travelers  Survey.   The  initial  intent  of  the  survey  was  to 
research  ground  travel  patterns  in  the  Chicago  region,  determine 
the  extent  of  transit  usage  on  the  O'Hare  line,  and  determine  the 
perception/knowledge  of  CTA  O'Hare  service  by  people  who  come  in 
and  out  of  O'Hare  Airport. 

The  survey  was  administered  at  the  domestic  terminals  of  the 
airport.   A  market  research  firm  actually  conducted  the  on-site 
intercept  interviews  under  contract.   The  questionnaire  was 
structured  in  two  different  formats:   questions  for  passengers 
landing  at  O'Hare  and  questions  for  passengers  taking-off  from 
O'Hare. 

Analysis  Process 

As  a  means  of  prioritizing  the  tabulation  and  analysis  of 
information  obtained  in  the  survey,  several  key  travel 
characteristics  were  chosen.   They  are    grouped  in  the  following 
s  i  x  categor  ies: 

1.  Ground  travel  mode  choice 

2.  Cross-tabulation  of  mode  choice  by  trip  purpose 

3.  Socio-economic  factors  of  travelers  compared  with 
travel  characteristics 

k.       Time  spent  in  the  city  compared  with  method  of  ground 
t  ransportat  i  on 

5.  Knowledge  of  CTA  by  mode  used 

6.  Reasons  for  not  using  CTA 

The  tabulation  of  travel  characteristics  including  mode 
choice,  mode  choice  by  trip  purpose,  knowledge  of  CTA  by  mode, 
and  reasons  for  not  using'CTA,  were  part  of  the  survey  data 
processing  output  produced  by  the  market  research  firm. 
Soc  i  o-econ,omi  c  factors  as  compared  with  travel  characteristics, 
and  time  spent  in  the  city  as  compared  with  the  method  of 
transportation  to  the.  airport,  required  a  more  detailed  analysis. 
As  a  result,  some  of  the  conclusions  inferred  from  the  data  are 
based  on  either  the  original  survey  administration  analysis  or 
the  follow-up  detailed  analysis  conducted  by  CTA  staff. 


The  majority  (60-65%)  of  people  interviewed  for  the  survey 
were  arriving  from  or  destined  to  areas  outside  of  the  CTA 
service  area  (see  Table  1  and  Exhibit  1).   CTA  provides  rail 
service  to  the  Loop,  Chicago,  Evanston/Wi 1 mette  and  Oak 
Park/River  Forest.   Results  from  the  "taking-off"  version  of  the 
survey  show  38.2%  of  respondents  traveling  to  O'Hare  from  these 
areas,  and  3^.6%  of  the  respondents  in  the  landed  version  going 
to  areas  within  the  CTA  service  area.   Since  a  majority  of  survey 
respondents  had  origins  or  destination  outside  the  CTA  service 
area,     a    much  lower  CTA  market  share  potential  exists  for  this 
group. 

52.8%  of  all  respondents  were  traveling  for  business 
purposes,  28.6%  for  vacation  purposes,  and  18.7%  were  traveling 
for  other  personal  reasons. 

Analysis  Results 

Mode  Cho  i  ce 

Results  of  the  O'Hare  Travelers  Survey  show  that  overall 
the  private  automobile  was  the  preferred  ground  travel  mode 
choice.   50.8%  of  the  taking-off  respondents  and  50.6%  of  the 
landing  respondents  used  a  private  automobile  to  get  to  or  from 
the  airport  (see  Tables  2  &  3  and  Exhibits  2  &  3)-   Taxi  or 
limousine  followed,  with  25-1%  and  22.9%  respectively.   CTA,  with 
5-8%  for  taking-off  and  k.9%    of  landing  respondents,  has  the 
lowest  market  share  of  the  transportation  mode  listed.   This 
result  is  not  unexpected  because  of  the  large  percentage  of 
respondents  who  came  from  or  went  to  areas  outside  of  the  CTA 
service  area.       Within  the  CTA  service  area  only,  CTA's  market 
share  averages  1 4 . 7% - 

Mode  Choice  Compared  to  Trip  Purpose 

Possible  mode  choice  responses  were  compared  to  the  purpose 
of  each  trip,  either  business,  personal  or  vacation.   In  each 
case  the  preferred  mode  choice  was  the  automobile.   41.1%  of 
travelers  leaving  Chicago  for  business  and  37-1%  of  travelers 
coming  to  O'Hare  for  business  chose  the  automobile  (see  Exhibits 
k    &  5)-   Taxi  and  hotel  bus  represented  31-5%  of  the  business 
travel  taking-off  market  share  and  32%  of  the  landing  market 
share.   A  possible  CTA  market  area  to  research  further  would  be 
those  business  travelers  using  taxis  as  well  as  hotel  buses  or 
vans.   Together  these  modes  accommodate  40-45%  of  all 
bus i ness- re  1 ated  ground  travel  to  the  airport. 

The  percentage  of  respondents  who  used  a  private  auto 
significantly  increases  for  the  vacation  or  personal  traveler. 
This  increase  could  be  due  to  the  higher  cost  of  taxi/limo 
services,  as  well  as  the  orientation  of  much  of  this  travel  to 
the  home  or  other  family  origins-destinations,  rather  than  to 
hotels/motels.   Exhibits  6  and  7  summarize  ground  travel  modes 
for  vacation  travel,  and  indicate  that  private  auto  use  ranges 
between  56-61%.   CTA  transit  use  ranges  between  4.5-7-0%. 
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EXHIBIT  1 

LOCATION  OF  LAST  ACTIVITY:  O'HARE  DEPARTURES 
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TABLE   1 

LOCATION  OF  LAST  ACTIVITY:  O'HARE  DEPARTURES 


#  OF  RESPONDENTS 

%  OF  RESPONDEN 

THE  LOOP 

69 

13.9 

CHICAGO/NOT  THE  LOOP 

108 

21.7 

SUBURB  NEAR  O'HARE 

34 

6.8 

EVANSTON/WILMETTE 

8 

1.6 

OAK  PK/RIVER  FOREST 

5 

1.0 

NORTH  SHORE  SUBURBS 

36 

7.2 

NORTHWEST  SUBURBS 

83 

16.7 

WESTERN  SUBURBS 

57 

11.5 

SOUTHWEST  SUBURBS 

30 

6.0 

SOUTHERN  SUBURBS 

16 

3.2 

OTHER 

41 

8.2 

DON'T  KNOW/NO  ANSWER 

11 

2.2 

TOTALS 

498 

100.0 

TABLE  2 

METHOD  OF  GROUND  TRANSPORTATION 
TO  THE  AIRPORT 


#  OF  RESPONDENTS 

%  OF  RESPONDENTS 

AUTOMOBILE 

253 

50.8 

DRIVER 

55 

11.0 

PASSENGER 

180 

36.1 

TAXI  OR  LIMOUSINE 

125 

25.1 

HOTEL  BUS  OR  VAN 

32 

6.4 

CTA  BUS  AND/OR  TRAIN 

29 

5.8 

SOME  OTHER  WAY 

59 

11.8 

DONT  KNOW/NO  ANSWER 

2 

0.4 

TOTALS 

498 

100.0 

EXHIBIT  2 

METHOD  OF  GROUND  TRANSPORTATION 
TO  THE  AIRPORT 
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TABLE  3 

METHOD  OF  GROUND  TRANSPORTATION  FROM  THE  AIRPORT 


#  OF  RESPONDENTS 

%  OF  RESPONDENTS 

AUTOMOBILE 

256 

50.6 

DRIVER 

34 

6.7 

PASSENGER 

211 

41.7 

TAXI  OR  LIMOUSINE 

116 

22.9 

HOTEL  BUS  OR  VAN 

46 

9.1 

CTA  BUS  AND/OR  TRAIN 

25 

4.9 

SOME  OTHER  WAY 

61 

12.1 

DONT  KNOW/NO  ANSWER 

3 

0.6 

TOTALS 

506 

100.0 

EXHIBIT  3 

METHOD  OF  GROUND  TRANSPORTATION 
FROM  THE  AIRPORT 
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EXHIBIT  4 

GROUND  TRANSPORTATION  MODE  VS. 
PURPOSE  OF  DEPARTING  TRIP:  BUSINESS 
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EXHIBIT  5 

GROUND  TRANSPORTATION  MODE  VS. 
PURPOSE  OF  ARRIVING  TRIP:  BUSINESS 
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EXHIBIT  6 

GROUND  TRANSPORTATION  MODE  VS. 
PURPOSE  OF  DEPARTING  TRIP:  VACATION 
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EXHIBIT  7 

GROUND  TRANSPORTATION  MODE  VS. 
PURPOSE  OF  ARRIVING  TRIP:  VACATION 
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Exhibits  8  and  9  provide  comparable  results  for  other 
personal  travel,  showing  even  lower  transit  market  penetration 
(2.1-4.7%  for  CTA,  versus  58-71%  for  private  auto.) 

Socioeconomic  Factors  Compared  With  Method  of  Ground 
Transportat  i  on 

The  following  highlights  match  selected  travel  characteris- 
tics against  basic  socioeconomic  factors: 

1.  More  males  than  females  take  CTA  to/from  the  airport 
(Exhibits  10  and  11) . 

2.  92%  of  the  travelers  who  take  CTA  to  the  airport  are 
white,  while  84%  of  landed  respondents  are  white 
(Exhibits  12  and  13).   However,  only  6-10%  of  the 
travelers  in  the  entire  survey  were  black. 

3-   The  age  group  18-49  comprises  more  than  two-thirds  of 
the  persons  using  CTA  to/from  the  airport  (Exhibits  14 
and  15) • 

4.   33-3%  of  the  travelers  in  the  taking-off  survey  earn 
between  $40,000  and  $50,000  per  year  (Exhibits  16  and 
17)-   57-9%  of  the  people  in  the  taking-off  section  and 
60.4%  of  people  in  the  landing  section  of  the  survey 
earn  over  $40,000  annually. 

These  socioeconomic  characteristics  give  further  evidence 
of  the  challenge  which  exists  for  increasing  CTA  transit  mode 
share  for  ground  travel  to  the  0'Hare  Airport.   Relatively  high 
income  levels,  in  particular,  offer  a  major  explanation  for  the 
ability  of  many  travelers  to  afford  taxis/1 imousine  service  to 
the  airport,  whether  or  not  they  are    on  business  travel.   In 
general,  the  common  tendency  for  more  affluent  travelers  to 
regard  public  transit  as  a  "lesser"  mode,  intended  more  for  the 
general  population  but  not  necessarily  for  them,  probably 
represents  a  major  phy scho 1 og i ca 1  barrier  in  the  marketing  of 
transit  connections  to  the  Chicago  Loop.   These  relatively  high 
income  levels  are    also  generally  reflected  in  the  age,  sex,  and 
ethnic  breakdowns  of  0'Hare  travelers. 

Mode  Choice  Compared  to  Time  Spent  in  Chicago 

Tables  4  and  5  indicate  that,  in  the  last  year,  33-7%  of 
taking-off  respondents  stayed  in  the  Chicago  area  less  than  a 
week.   This  figure  was  35-2%  for  landed  respondents.   36.5%  of 
taking-off  and  30.8%  of  landing  respondents  stayed  in  Chicago  all 
or    almost  all  of  the  time,  generally  reflecting  travel  from/to 
home.   In  the  taking-off  section,  CTA  has  only  a  4.6%  market 
share  for  travelers  who  stayed  in  Chicago  less  than  a  week,  a 
1.8%  share  of  respondents  who  stayed  in  Chicago  for  one  to  three 
weeks,  a  0%  share  of  the  respondents  staying  for  four  weeks,  and 
a  21.5%  share  of  respondents  who  were  in  Chicago  all  the  time. 


EXHIBIT  8 

GROUND  TRANSPORTATION  MODE  VS. 
PURPOSE  OF  DEPARTING  TRIP:  PERSONAL 
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EXHIBIT  9 

GROUND  TRANSPORTATION  MODE  VS. 
PURPOSE  OF  ARRIVING  TRIP:  PERSONAL 
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EXHIBIT  10 

GENDER  OF  RESPONDENTS:  O'HARE  DEPARTURES 
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EXHIBIT  11 

GENDER  OF  RESPONDENTS:  O'HARE  ARRIVALS 
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EXHIBIT  12 

ETHNICITY  OF  RESPONDENTS:  O'HARE  DEPARTURES 
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EXHIBIT  13 

ETHNICITY  OF  RESPONDENTS:  O'HARE  ARRIVALS 
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EXHIBIT  14 

AGE  OF  RESPONDENTS:  O'HARE  DEPARTURES 
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EXHIBIT  15 

AGE  OF  RESPONDENTS:  O'HARE  ARRIVALS 
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EXHIBIT  16 

HOUSEHOLD  INCOME  OF  RESPONDENTS 
O'HARE  DEPARTURES 
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EXHIBIT  17 

HOUSEHOLD  INCOME  OF  RESPONDENTS 
O'HARE  ARRIVALS 
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TABLE  4 

GROUND  TRANSPORTATION  MODE  VS. 
TIME  SPENT  IN  CHICAGO:  O'HARE  DEPARTURES 


LESS  THAN  1  WEEK 

1  TO  3  WEEKS 

ABOUT  4  WEEKS 

OVER  AMONTH 

ALL/ALMOST  ALL 

PERCENT  TOTAL 

AUTOUOBLE 

1J 

2.4 

0.4 

0.0 

1.2 

5.9 

TAXI/UMOUSINE 

12.6 

,M 

04 

1.2 

224 

48.6 

HOTEL  VAN  OR  BUS 

7.8 

U 

0.8 

0.4 

04 

12.6 

CTA  BUS  OR  TRAIN 

1.6 

0.4 

0.0 

04 

74 

ioa 

SOME  OTHER  WAY 

10.6 

5.1 

M 

za 

3.1 

22.4 

PERCENT  TOTAL 

33.7 

22.0 

8.0 

5.1 

364 

100.0 

TABLE  5 

GROUND  TRANSPORTATION  MODE  VS. 
TIME  SPENT  IN  CHICAGO:  O'HARE  ARRIVALS 


LESS  THAN  1  WEEK 

1  TO  3  WEEKS 

ABOUT  4  WEEKS 

OVER  AyONTH 

ALL/ALMOST  ALL 

PERCENT  TOTAL 

AUTOUOBLE 

1.6 

04 

0.0 

0.0 

1.60 

44 

TAXI/UMOUSINE 

12.7 

7.1 

3J 

2.0 

20.16 

45.1 

HOTEL  VAN  OR  BUS 

7.8 

M 

14 

u 

140 

174 

CTA  BUS  OR  TRAIN 

2.0 

2.0 

0.0 

M 

4.70 

84 

SOME  OTHER  WAY 

11.5 

7.1 

1.6 

U 

240 

24.1 

PERCENT  TOTAL 

35.2 

22.8 

U 

4.7 

3040 

100.0 
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A  possible  transit  marketing  target  involves  out-of-town 
travelers  who  spend  a  month  or     less  of  their  time  in  Chicago 
(including  possible  multiple  trips).   This  represents  58.5-64.4% 
of  the  total  airport  travel  market  surveyed. 

Knowledge  of  CTA  Compared  to  Mode  Choice 

277  out  of  the  469  non-transit  travelers  surveyed  for  the 
taking-off  section  and  260  out  of  481  non-transit  travelers 
included  in  the  landing  section  were  aware  of  CTA  service  to 
O'Hare.   57%  of  taking-off  respondents  who  knew  about  O'Hare 
service,  and  55%  of  landing  respondents,  still  chose  to  use  a 
private  automobile  to  get  to/from  the  airport.   (Other 
respondents  chose  other  non-transit  modes.)   The  percentage  of 
travelers  who  were  aware  of  service  to  O'Hare  but  did  not  use  CTA 
is  probably  high  because  of  poor  access  to/from  CTA  transit  from 
the  person's  origin  or  destination.   In  part,  this  relates  back 
to  the  high  percentage  of  persons  surveyed  who  were 
beginning/ending  their  trip  outside  of  the  CTA  service  area,  as 
well  as  persons  within  the  service  area  who  still  lacked 
convenient  rail  transit  access. 

Reasons  for  Not  Using  CTA 

In  fact,  poor  access  to  transit  service  was  the 
overwhelming  reason  given  by  respondents  for  not  using  CTA.   For 
those  non-transit  travelers  who  were  aware  of  CTA's  service, 
37. 9-48. 8%  gave  this  as  their  primary  reason  for  using  some  other 
mode.   Other  reasons  given  (multiple  reasons  allowed)  include: 
someone  drove  me  to  the  airport  (15-2-19.0%),  had  a  car  here 
(10.5-10.7%),  did  not  know  enough  about  the  service  (4.1-8.9%), 
travelling  with  large  heavy  items  (6.6-11.1%),  travel  time  too 
long  (4.5-5-4%),  and  not  safe  from  crime  (4.9-5-0%).   It  is 
likely  that  these  additional  concerns  have  greater  significance 
for  potential  CTA  riders  who  began  or  ended  their  trip  within  the 
CTA  service  area.   Marketing  efforts  to  increase  CTA  ridership 
to/from  O'Hare  should  also  address  these  factors,  to  the  extent 
possible,  and  to  the  extent  that  CTA  advantages  or  service 
improvements  can  be  made  known. 

CONCLUSIONS 


The  O'Hare  Airport  ground  travel  market  offers  significant 
opportunities  for  increasing  CTA  ridership,  particularly  for 
out-of-town  travelers  destined  for  the  Chicago  Central  Area. 
Many  of  these  travelers,  nearly  half,  are  simply  unaware  of  the 
rail  rapid  transit  service  that  can  taken  them  swiftly,  directly, 
and  inexpensively  to  many  Central  Area  destinations.   Efforts  to 
better  inform  and  educate  O'Hare  Airport  travelers,  particularly 
in  terms  of  airport  maps  and  displays  that  quickly  communicate 
the  rapid  transit  option,  should  be  vigorously  pursued. 
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More  specific  conclusions  that  can  be  drawn  from  this  survey 
nclude: 

1.  Only  about  one  third  of  the  overall  O'Hare  Airport 
travel  market  involves  origins  and  destinations  that 
lie  within  the  CTA  service  area.   This  one  third  has 
significant  transit  ridership  potential,  and  still 
amounts  to  about  20-25,000  daily  trips  to  and  from  the 
Central  Area  and  other  destinations/origins  in  the  City 
of  Chicago  (Note:   total  boardings  and  alightings  at 
O'Hare  Airport,  excluding  interline  connections  within 
the  airport,  are    estimated  at  23-5  million  for  1989, 
and  are    projected  to  continue  to  grow.) 

2.  Even  though  business  travelers  (53%  of  all  O'Hare 
travelers)  represent  a  harder  "sell"  due  to  expense 
accounts  available  to  cover  taxi  and  limousine  rides, 
they  also  undertake  significantly  more  travel  to  and 
from  the  Chicago  Central  Area.   Business  travelers 
should  consequently  be  targeted  specifically  as  a 
market  with  transit  ridership  increase  potential,  in 
terms  of  the  convenience  and  time  savings  (rather  than 
price  savings)  offered.   In  fact,  this  market  segment 
could  be  quite  willing  to  pay  significantly  higher 
transit  fares  for  boarding  at  O'Hare. 

3-   Vacation  and  personal  travel  market  segments  offer  more 
challenging  transit  marketing  potentials,  due  to: 

(A)  Widely  dispersed  origins  and  destinations  in  the 
suburbs  as  well  as  the  City  of  Chicago,  and 

(B)  High  reliance  on  "auto  passenger"  as  a  travel 
mode.   This  travel  mode  includes  being  picked  up 
and  dropped  off  by  other  family  members  or 
friends,  as  well  as  multiple-member  family  travel. 
Other  problems  that  would  discourage  transit  usage 
include  transportation  of  considerable  luggage  for 
such  trips.   Nevertheless,  effective  transit 
advertising  at  the  airport  and  elsewhere  would 
offer  the  chance  to  attract  those  vacation/ 
personal  travelers  who  still  might  be  able  to 
utilize  public  transit. 

k.       Out-of-town  travelers  represent  a  majority  (around  60%) 
of  those  traveling  to  and  from  O'Hare  Airport.   In 
spite  of  their  high  incomes  and  auto/tax i / renta 1  car 
orientation,  since  around  1/3  (or  more)  of  these 
travelers  are  oriented  to  the  Chicago  Loop  and  other 
Central  Area  and  Chicago  city-wide  origin/destinations, 
they  represent  a  primary  market  segment  to  pursue  more 
v  i  gorous 1 y . 
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Of  these  out-of-town  travelers,  o 
aware  of  the  O'Hare  rapid  transit 
promotional  and  advertising  measu 
reach  this  significant  travel  mar 
posting  of  maps  (including  Centra 
clearly  show  rapid  transit  connec 
cultural  and  office  destinations) 
frequently  displayed  within  the  a 
direct  advertising  of  O'Hare  exte 
ability  and  quality  in  the  media, 
magazines,  major  employer  mailing 
other  major  destination  cities); 
outlets,  including  the  possibilit 
other  cities,  as  well  as  out-of-t 
etc. 


nly  50-60%  were  even 

option.   A  variety  of 
res  should  be  taken  to 
ket ,  including  the 
1  Area  maps  that 
tions  to  major  hotel, 
,  more  prominently  and 
i rport  terminal  areas; 
nsion  service  avail- 
including  airline 
s  (within  Chicago  and 
and  other  advertising 
y  of  billboards  in 
own  media  advertising, 
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ATTACHMENT  A 
O'HARE  DEPARTURES  SURVEY  FORM 


Simons  Market  Research  Bureau 

380  Madison  Avenue 

New  York,  New  York  10017 


1988 
Job  #  C-0465 


B3BBE  ftTfl  TRftVFTFRP 


Qjata  Group  (7) 
Arrival  .  .  1 
Departure    .  2 


Interviewed  at: 
Station 
Airport 


rREOORD  AT  PTO  OF  PTTTWTT^ 


RESPONDENT'S  NAME: 

ADCRESS:  

CITY:  


.(9  -  13) 


TELEPHONE  NUMBER:  ( 

INTERVIEWED  BY:  

VALIDATED  BY:  


TIME  INTERVIEW 
STARTED:  


TIME  INTERVIEW 
ENDED:  


TOTAL  TIME  IN 
MLNUTES:  


(14,15) 


(FOR  FAMILIES  OR  GROUPS  TRAVELING  TOGETHER,  INTERVIEW  ONLY  ONE  MEMBER  OF  EACH.) 

Hello.  I'm  from  the  Simmons  Market  Research  Bureau.  We  are 

conducting  a  survey  among  travelers.  It  will  just  take  a  few  minutes,  and  your  opinion 
is  very  important  to  us. 


Terminate:  Initial  Refusal  —  CIRCLE  NEXT  AVAILABLE  NUMBER  BELOW.  RE-USE  SCREENER. 

01  02  03  04  05  06  07  08  09  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25 

26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  fl6.171 


(IF  NOT  OBVIOUS,  ASK:) 

A.   Are  you  16  years  of  age  or  over? 


Yes 

No 


(CONTINUE  WITH  Q.B) 

(TERMINATE  AND  CIRCLE  NEXT  AVAILABLE  NUMBER  IN  BOX 
BELOW.  ERASE  AND  RE-USE  SCREENER. ) 


Terminate:  Not  16  Years  or  over.  CIRCLE  NEXT  AVAILABLE  NUMBER  BELOW.  REUSE  SCREENER 

01  02  03  04  05  06  07  08  09  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25 

26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  Q8.19) 


Siamons  Market  Research  Bureau  jcb  „  o-0465 

O'Hare  Travelers 
Screening  Questionaire 

B.    Which  of  the  following  best  describes  why  you  are  here  at  O'Hare  airport  riqht  n 
. . .  (READ  LIST)  "** 

You  are  on  a  layover  or  transferring         (TERMINATE  6  rmrrr  NEXT 
from  one  flight  to  another 1 — »  AVAILABLE  NUMBER  IN 

APPROPRIATE  BOX  BELOW. 

ERASE  f,   RE-USE  SCREENER.) 

You  were  just  on  a  flight  that  landed        (GO  TO  YELIOW 
here,  and  will  be  going  into  the  "LANDED" 

Chicago  city  or  suburban  area 2 — »  MAIN  Q' AIRE.) 

You  were  in  the  Chicago  city  or  (GO  TO  GREEN 

suburban  area,  and  are  here  to  catch         "TAKING  OFF" 
fl_£Ugb£_c<£  of  O'Hare 3 »  MAIN  Q' AIRE) 

Some  other  reason 4 f   (TERMINATE  &  CIRCLE  NEXT 

AVAILABLE  NUMBER  LN 
APPROPRIATE  BOX  BELOW. 
ERASE  &  RE-USE  SCREENER.) 


TERMINATE; — La vover /Transferring.   CIRCLE  NEXT  AVAILABLE  NUMBER  BELOW. 
REUSE  SCREENER. 
01  02  03  04  05  06  07  08  09  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25 
26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  (20. 71) 


TERMINATE; flflgr.  Rpfl^n/Non-Traveler.  CIRCLE  NEXT  AVAILABLE  NUMBER  BELOW. 


01  02  03  04  05  06  07  08  09  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25 

26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  (22. 231 


cyPCKWOTft  sheets 


AIRPORT  ARRIVALS  OVER  QUOTA.   TERMINATE.   CIRCLE  NEXT  AVAILABLE  NUMBER  BELOW.   RE-USE 


01  02  03  04  05  06  07  08  09  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25 
I  26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  (24.25) 


AIRPORT  DEPARTURES  OVER  QUOTA.   TERMINATE"   CIRCLE  NEXT  AVAILABLE  NUMBER  BELOW.   REUSE 


01  02  03  04  05  06  07  08  09  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25 

26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  (26.27) 


STATION  ARRIVALS  OVER  QUOTA.   TERMINATE.   CIRCLE  NEXT  AVAILABLE  NUMBER  BELOW,   REUSE 


01  02  03  04  05  06  07  08  09  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25 

26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47  48  49  50  (28.29) 


STATION  DEPARTURES  OVER  QUOTA. 

TERMINATE. 

(TTRfTF.   NFVT   AVATTARTF    NT1MKFTJ    RFTnj 

REUSE 

SCKfci*l£K 

01  02  03  04   05  06  07   08  09  10 

11  12   13   14 

15  16  17   18   19  20  21  22  23   24  25 

26  27  28  29  3P  31  32  33  34  35  36  37  38  39  40  41_42__43^44_45  46  47  48  49  5Q 

(30.31) 

hrjALIFIED  REFUSAL. 

TERMINATE. 

CIRCLE  NEXT  AVAILABLE  NUMBER  BELOW.     REUSE  SCREENER 

|01  02  03  04  05  06 

07  08  09   10 

11  12  13   14   15  16 

17 

18 

19 

20  21  22  23 

24 

25 

1  26  27  28  29  30  31  32  33  34   35  36  37  38  39  40  41 

42 

4? 

44 

45  46  47  48 

4? 

50 

(32.33) 

34- 
35- 
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Simmons  Market  Research  Bureau 

380  Madison  Avenue 

New  York,  New  York  10017 


Transfer  Fran  Screener 
Respondent  ID  # 


"Taking  Off"  Main  Questionnaire 


6-3 


Version 
7-2 


la.   Did  you  come  to  O'Hare  airport  directly  from  home  —  that  is,  either  your  own  home 
or  the  heme  of  friends  or  relatives  with  whan  you  may  have  been  staying? 

(  8) 

Yes...  1  >  (SKIP  TO  Q.lc) 

No  ...   2  >   (ASK  1.1b) 

lb.       Where  was  it  that  you  left  from  to  cane  to  O'Hare  . . .    (READ  LIST) 

(  9) 

Shopping  or  eating  1 

A  recreational  activity  2 

Your  business  office  3 

A  hotel ,  or 4 

Someplace  else  (SPECIFY:) 


(ASK  EVERYONE) 
lc.   What  area  is  that  in? 


(10)' 

The  main  business  area/the  loop 1 

City  of  Chicago,  but  not  the  loop  ....  2 

One  of  the  suburbs  near  O'Hare 3 

Evanston/Wilamette  4 

Oak  Park/River  Forest  5 

North  Shore  suburbs  6 

Northwest  suburbs  7 

Western  suburbs  8 

Southwest  suburbs  9 

Southern  suburbs  0 


Other  (SPECIFY:) 


[  ]  X 


How  did  you  get  to  O'Hare  Airport  today? 


(ID 

1 


Were  you  . . .  (READ) 

The  driver,  or 2 

A  passenger  in  that  car  3 

Taxi  or  limousine  4 

Hotel  van  or  hotel  bus  5 


1   CTA  bus  and/or  train/"L". 


Some  other  way  (SPECIFY:) 


What  is  the  purpose  of  the  plane  trip  you  are  going  on 

(12) 

Business  1 

Vacation  2 

Personal  or  family  matters  ...     3 
Other  (SPECIFY:) 
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O'HARE  TRAVELERS  Job  #  C-0465 

Taking  Off  Main  Questionnaire 


4a.   In  a  typical  week  when  you  are  in  the  Chicago  area,  how  many  i-imac  do  you 
board  a  CTA  —  that  is,  Chicago  Transit  Authority  —  bus  or  train?  (DO 
NOT  READ  LIST.) 

(13) 

More  than  10  times  a  week  1 

10  times  a  week 2 

5-9  times  a  week  3 

1-4  times  a  week 4 

Less  than  once  a  week 5 

Never 6  >  (SKIP  TO  Q.4c. ) 

Never  been  here  before 7  >  (SKIP  TO  Q.4c) 

4b.   For  which  of  the  following  reasons  do  you  use  the  CTA  buses  or  trains  . . . 
(READ  LIST) 


(14)  (15) 

To  get  to  or  fran  work 1  l 

Business  travel  during  the  workday  2  2 

Sightseeing  3  3 

Shopping  or  entertainment  4  4 

Personal  visits  or  appointments  —  for 

example,  medical,  hairdresser  or 

barber,  visiting  family  or  friends. ...  5  5 

School,  or 6  6 

Some  other  reason  (SPECIFY:) 


In  the  past  year,  about  how  much  time  have  you  spent  in  the  Chicago 
inciting  city  and  suburbs?  (READ  LIST) 

(16) 

Less  than  a  week  1 

1  to  3  weeks  2 

About  4  weeks  or  a  month  3 

Over  a  month  —  but  not  all/almost  all  4 

All/almost  the  whole  time  5 


IF  CTA  NOT  MENTIONED,   SKIP  TO  Q.   5a. 

IF  CTA  i^  MENTIONED,  ASK  Q.   4d,  THEN  SKIP  TO  Q.   6a 


How  did  you  first  learn  about  CTA's  O'Hare  service?  (DO  EST  READ  LIST.) 

(17) 

Used  it  before 1 

Use  CTA  in  general  2 

Called  for  information  3 

Part  of  travel  brochure 4-*  (SKIP  TO  Q.  6a) 

Travel  agent  5 

Friend/relative/word  of  mouth 6 

Other  (SPECIFY:) 


O'HARE  TRAVELERS  Job  #  C-0465 

Taking  Off  Main  Questionnaire 


Did  you  know  that  the  CTA  runs  a  CTA-O'Hare  service  —  that  is,  a  train 
that  runs  from  the  loop  to  O'Hare? 

(18) 

Yes,  aware 1 

No,  not  aware  ....  2  >   (SKIP  TO  Q.6a) 


5b.  To  the  best  of  your  knowledge,  what  is  the  price  per  person  of  the 
CTA-O'Hare  service?  (SPECIFY  THE  EXACT  AMOUNT  MENTIONED  IN  DOLLARS 
AND/OR  CENTS.      DO  EST.  ACCEPT  A  RANGE  —  PROBE  FOR  ONE  PRICE.) 


(Dollars)         (Cents)    (19,20,21) 


Have  you  ever  used  the  CTA-O'Hare  service  to  get  to  or  from  O'Hare? 

(22) 

Yes l 

No 2 


What  is  the  main  reason  you  did  not  travel  on  the  CTA-O'Hare  line  to  get 

to  the  airport  today?  (DO  NOT  READ  LIST.  MARK  AS  MANY  AS  APPLY.  IF 
RESPONDENT  GIVES  A  GENERAL  ANSWER  LIKE  "NOT  CONVENIENT, "  PROBE  FOR 
SPECIFICS.) 

(23) 

Travel  time  too  long 1 

Poor  access  from  my  starting  point  2 

Service  not  frequent  enough  3 

Cost 4 

Uncomfortable  —  hot,  noisy,  crowded,  rough  ride,  etc 5 

Not  safe  from  accidents  6 

Not  safe  from  crime 7 

Traveling  with  large  or  heavy  items  8 

Type  of  traveling  party  —  too  many  people,  children,  etc 9 

Did  not  know  enough  about  the  service  0 

Not  enough  directional  signs  x 

(24) 

Had  a  car  here  1 

Someone  drove  me  to  the  airport 2 

Other  (SPECIFY:)  y 
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O'HARE  TRAVELERS  Job  #  C-0465 

Taking  Off  Main  Questionnaire 

|    CARD  3    I 

(ASK  EVERYONE) 

6a.   Including  yourself,  how  many  people  are  in  your  traveling  party 
today? 

(25) 

One/Just  me/Traveling  alone 1 

Two 2 

Three 3 

Four 4 

Five  or  more 5 

6b.   Where  are  you  flying  to  today  —  that  is,  your  final  destination? 


COT: STATE: (26,27)  COUNTRY: (28,29) 

Me  want  to  be  sure  that  today's  survey  represents  a  wide  variety  of 
travelers,  so  now  I  have  a  few  last  questions  for  classification  purposes 
only. 

(FOR  Q.7a  AND  7b,  RECORD  BY  OBSERVATION  —  DO  NOT  ASK:) 

7a.   Respondent  is: 

(30) 

Male  1 

Female  2 

7b.   Respondent  is: 

(31) 

White  1 

Black 2 

Other 3 

(ASK  EVERYONE) 

7c.   What  is  the  zip  code  of  your  place  of  residence? 

'  (32  -  36) 

(HAND  AGE  CARD) 

7d.   Please  tell  me  the  letter  next  to  the  group  which  includes  your  age. 


A.      16-17    

(37) 
1 

(HAND  INCOME  CARD) 

7e.   Please  tell  me  the  letter  next  to  the  category  that  includes  last 
year's  —  that  is,  1987's  —  total  income  for  your  household. 

(38) 

A.  $10,000  or  under  ...     1  F.  $50,001  -  $70,000  ...  6 

B.  $10,001  -  $20,000  ..     2    G.  $70,001  or  more  7 

C.  $20,001  -  $30,000  ..     3 

D.  $30,001  -  $40,000  ..     4       Don't  Know x 

E.  $40,001  -  $50,000  ..     5       Refused y 

Thank  you  for  your  help. 

BE  SURE  TO  FILL  IN  INFORMATION  AT  TOP  OF  SCREENER,  AND  TIME — 

INTERVIEW  ENDED.  3^" 
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CHARE  TRAVELERS  Job  #  C-0465 

Landed  Main  Questionnaire 


4a.   In  a  typical  week  when  you  are  in  the  Chicago  area,  how  many  times  do  you 
board  a  CTA  —  that  is,  Chicago  Transit  Authority  —  bus  or  train?  (DO 
NOT  READ  LIST.) 

(13) 

More  than  10  times  a  week 1 

10  times  a  week 2 

3-9  times  a  week 3 

1-4  times  a  week 4 

Less  than  once  a  week 5 

Never 6  >  (SKIP  TO  Q.4c.) 

Never  been  here  before 7  >  (SKIP  TO  Q.4c) 

4b.   For  which  of  the  following  reasons  do  you  use  the  CTA  buses  or  trains  . . . 
(READ  LIST) 


(14)  (15) 

To  get  to  or  from  work 1  1 

Business  travel  during  the  workday  2  2 

Sightseeing 3  3 

Shopping  or  entertainment 4  4 

Personal  visits  or  appointments  —  for 

example,  medical,  hairdresser  or 

barber,  visiting  family  or  friends....  5  5 

School,  or 6  6 

Some  other  reason  (SPECIFY:) 


In  the  past  year,  about  how  much  time  have  you  spent  in  the  Chicago  area, 
including  city  and  suburbs?  (READ  LIST) 

(16) 

Less  than  a  week 1 

1  to  3  weeks  2 

About  4  weeks  or  a  month 3 

Over  a  month  —  but  not  all/almost  all  4 

All/almost  the  whole  time  5 


-  IF  CTA  NOT  MENTIONED,  SKIP  TO  Q.  5a. 

-  IF  CTA  VftS  MENTIONED,  ASK  Q.  4d,  THEN  SKIP  TO  Q. 


How  did  you  first  learn  about  CTA's  O'Hare  service?  (DO  NOT  READ  LIST.) 

(17) 

Used  it  before 1 

Use  CTA  in  general  2 

Called  for  information  3 

Part  of  travel  brochure 4-» (SKIP  TO  Q.  6a) 

Travel  agent  5 

Friend/relative/word  of  mouth  6 

Other  (SPECIFY:) 
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O'HARE  TRAVELERS  Job  #  C-0465 

Landed  Main  Questionnaire 


Did  you  know  that  the  CIA  runs  a  CTA-O'Hare  service  —  that  is,  a  train 
that  runs  from  O'Hare  to  the  loop? 


Yes,  aware l 

No,  not  aware 2  >  (SKIP  TO  Q.6a) 

To  the  best  of  your  knowledge,  what  is  the  price  per  person  of  the 
CTA-O'Hare  service?  (SPECIFY  THE  EXACT  AMOUNT  MENTIONED  IN  DOLLARS 
AND/OR  CENTS.   DO  NOT  ACCEPT  A  RANGE  —  PROBE  FOR  ONE  PRICE.) 


(Dollars)    (Cents)  (19,20,21) 

5c.       Have  you  ever  used  the  CTA-O'Hare  service  to  get  to  or  fron  O'Hare? 

(22) 

Yes 1 

No 2 


What  is  the  main  reason  you  did  not  travel  cm  the  CTA-O'Hare  line  to  get 
to  the  airport  today?    (DO  NOT  READ  LIST.     MARK  AS  MANY  AS  APPLY.     IF 
RESPONDENT  GIVES  A  GENERAL  ANSWER  LIKE  "NOT  CONVENIENT,"   PROBE  FOR 
SPECTFTCS.) 

(23) 

Travel  time  too  long 1 

Poor  access  from  my  starting  point 2 

Service  not  frequent  enough  3 

Cost 4 

Uncomfortable  —  hot,  noisy,  crowded,  rough  ride,  etc 5 

Not  safe  front  accidents  6 

Not  safe  from  crime 7 

Traveling  with  large  or  heavy  items  8 

Type  of  traveling  party  —  too  many  people,  children,  etc 9 

Did  not  know  enough  about  the  service  0 

Not  enough  directional  signs  x 

(24) 

Had  a  car  here  1 

Someone  drove  me  to  the  airport 2 

Other  (SPECIFY:) y 
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ATTACHMENT  B 
O'HARE  ARRIVALS  SURVEY  FORM 


Simmons  Market  Research  Bureau 

380  Madison  Avenue 

New  York,  New  York  10017 


Transfer  From  Screener 
ID  « 


(DUP  1-5) 


O^HAHLAJBJEAVQEES. 
"landed  "  Main  Questionnaire 


October,   1988 
Job  #  0-0465 


1  Vers  ion 
7  -  1 


Are  you  going  directly  home  from  0'Hare  airport  —  that  is,  either  your  own  home  or 
the  home  of  friends  or  relatives  with  whom  you  may  be  staying? 

(  8) 

Yes...  1  >  (SKIPTOQ.lc) 

No  ...  2  >  (ASK  1.1b) 

Where  is  it  that  you  will  be  going  to  from  0'Hare  . . .  (READ  LIST) 

(  9) 

Shopping  or  eating  1 

A  recreational  activity  2 

Your  business  office  3 

A  hotel,  or 4 

Someplace  else  (SPECIFY:) 


(ASK  EVERYONE) 

lc.   What  area  is  that  in? 

(10) 

The  main  business  area/the  loop  1 

City  of  Chicago,  but  not  the  loop  2 

One  of  the  suburbs  near  0'Hare 3 

Evanston/Wilamette  4 

Oak  Park/River  Forest  5 

North  Shore  suburbs  6 

Northwest  suburbs  7 

Western  suburbs  8 

Southwest  suburbs  9 

Southern  suburbs  0 

Other  (SPECIFY:) 

; X 

2.  How  will  you  be  traveling  there  from  0'Hare? 

(ID 
Automobile 1 

Were  you  . . .  (READ) 

The  driver,  or 2 

A  passenger  in  that  car  3 

Taxi  or  limousine  4 

Hotel  van  or  hotel  bus  5 

I   CTA  bus  and/or  train/"L" 6  I 

Some  other  way  (SPECIFY:) 
7 

3 .  What  was  the  purpose  of  the  plane  trip  you  were  on  . . .  (READ  LIST) 

(12) 

Business  1 

Vacation  2 

Personal  or  family  matters  ...    3 
Other  (SPECIFY:) 
4 
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O'HARE  TRAVELERS 

I  flirted  Main  Questionnaire 


(ASK  EVERYONE) 


Job  #  C-0465 


6a.   Including  yourself,  how  many  people  are  in  your  traveling  party 
today? 


One/JUst  me/Traveling  alone 
Two  


Four 

Five  or  more 


(25) 
1 
2 
3 
4 
5 


6b.   Where  did  you  fly  here  from  today  —  that  is,  your  original  starting 
point? 


(26,27)  COUNTRY:. 


(28,29) 

We  want  to  be  sure  that  today's  survey  represents  a  wide  variety  of 
travelers,  so  now  I  have  a  few  last  questions  for  classification  purposes 
only. 

(FOR  Q.7a  AND  7b,  RECORD  BY  OBSERVATION  —  DO  NOT  ASK:) 

7a.   Respondent  is: 


Male  .. 
Female 


Respondent  is: 


White 
Black 
Other 


(30) 

1 
2 


(31) 
1 
2 
3 


(ASK  EVERYONE) 

7c.   What  is  the  zip  code-  of  your  place  of  residence? 

(32  -  36) 

(HAND  AGE  CARD) 

7d.   Please  tell  me  the  letter  next  to  the  group  which  includes  your  age. 


(37) 

C.   35-49  

3 

5 

(HAND  INCOME  CARD) 

7e.   Please  tell  me  the 

letter  next  to  th 

$10,000  or  under  ... 
$10,001  -  $20,000  .. 
$20,001  -  $30,000  .. 
$30,001  -  $40,000  .. 
$40,001  -  $50,000  .. 


(38) 
1 
2 
3 
4 
5 


F.  $50,001  -  $70,000  ... 

G.  $70,001  or  more  


Don't  Know 
Refused  ... 


Thank  you  for  your  help. 
BE  SURE  TO  FILL  IN  INFORMATION  AT  TOP  OF  SCREENER,  AND  TIME 
INTERVIEW  ENDED. 
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TECHNICAL  REPORTS 


STRATEGIC  PLANNING  DEPARTMENT 


Title Date 


SP89-01       1988  Ridership  Review 

SP89-02       CTA  Household  Travel  Market 
Survey:   Summary  Report 

SP89-03       Survey  of  Sunday  Travel 
Patterns 

SPSg-Oit       Week-End  Recreational  Travel: 
Summary  of  Three  Surveys 

SP89-05       Red  Carpet  Service  Survey  Report 

SP89-06       CTA  1986-88  Service  Delivery 
(Title  VI  ) 

SP89-07       Characteristics  and  Transportation 
Attitudes  of  Downtown  Chicago 
Pedestr  i  ans 

SP89-08       1988  Market  Surveys  and  Analysis  June 

Project:   Executive  Summary 

SP89-09       Results  of  CTA  Household  Travel  August 

Market  Survey 

SP89-10  1987-1988  Annual  Report 

SP90-01  Adopt-A-Stat ion  Program 

SP90-02  1989  Ridership  Review 

SP90-03  Culture  Bus  Rider  Survey 

SP90-04  O'Hare  Corridor  Work  Travel  Survey 

SP90-05  Central  Area  Resident  Travel  Survey 

SP90-06  O'Hare  Airport  Ground  Travel  Survey 
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1989 

March , 
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March, 
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Apri 1 , 

1989 

May, 
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1989 
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1990 

May, 

1990 

June  , 

1990 

June  , 

1990 
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